
TRU'ONG D~I HQC KINH TIt
Khoa Quan trj kinh doanh

sii tin chi: 3
BANG TRQNG SO NQ1 DUNG MON HQC

Mon: Kinh doanh quiie t~ Mii mon hge: INE2008-1-E
Th'" 90 I't0'1 Ian: , pnu

Chlf(Yog cfip oi} 1(%) cfip oi} 2(%) cfip oi} 3(%) cfip oi;>
Ni;>idung (ChtrlYng - theo giao tdnh) - theo %

(Tai hi~n-Bi~t) (Tai t\\o-Hi~u+Ap (qp lu~n-Phan 4(%)
o~ thi d\lIIg) tieh va oanh gia) (Sang t\\o)

Chapter 1. Globalization
1 6 3 3

Chapter 2. National Differences in Political
2 6 3 3Economy

Chapter 3. Differences in Culture
3 6 3 3

Chapter 4. Ethnics in International Business
4 6 3 3

Chapter 11. Introduction to the Strategy of
5 6 3 3International Business

40%
Chapter 12. Entering Foreign Markets

6 6 3 3

Chapter 13. Exporting, Importing and Counter
7 6 3 3Trade

Chapter 14. Introduction to Global Production,
8 6 3 3Outsoursing and Logistics

Chapter 15. Introduction to Global Marketing
9 6 3 3and R&D

Chapter 16. Introduction to Global .I-Iuman
10 6 3 3Recources Management

Total 100 30 30 40



S&tin chi: 3
cAu TRUC DE THI MON HQC
Mii mon hQc: INE2008-I-E
Th'" 90 h't

Mon: Kinh doanh qu&c t~

TRUdNG D~I HQC KINH TIt
Khoa Quan trj kinh doanh

0"1 glan : 'P u
Cl1p dl} I Cl1p di} 2 Cl1p dl} 3 Cl1p di} 4

Ni}i dung (Tai hi~n-Bi~t) (Ta; t\lo-Hi&u va Ap d\lng) (L~plu~n-Phan tich va Danh gia) (S.ing t\lo)
%

Trac nghi~m TI! lu~n Tr~c nghi?m TI! lU~1l Trac nghi~m TI! lu~n Trac nghi~m TI! lu~n

SL TG D SL TG D SL TG £) SL TG D SL TG D SL TG D SL TG D SL TG D

1 2 1 1.5 2 1.5 1.5
2 2 1 1.5 2 1.5 1.5
3 2 J 1.5 2 1.5 1.5
4 2 J 1.5 2 1.5 1.5
11 2 I 1.5 2 1.5 1.5

2 202012 2 I 1.5 2 1.5 1.5
13 2 1 1.5 2 1.5 1.5
14 2 J 1.5 2 1.5 1.5
15 2 1 1.5 2 1.5 1.5
16 2 1 1.5 2 1.5 1.5

Tang 20 20 30 20 30 30 2 40 40
% 30 30 40
% 30 30 40

Ghi chI!:

Cac chu' viet tat: SL: S6 Iuqng call h6i; TG: thai gian cho m6i call h6i; D : di~m 56 cho m6i call h6i. Thang di~m 100.
f)~thi c6 20 call trite nghiem D(mg/Sai (dp de) 1),20 cau trftc nghiem 41\fa chQn (dp de)2) va 2 call tv !u!ln (dp de)3).

Ghing viell thi~t ke Giam d&c ChlfOllg trinh
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